PROFILES OF EXCELLENCE

CANAWRAP

A

sk Jon Glen about his business and one thing is
immediately clear: here is a man with a passion
for what he does, a great appreciation for his success
and an eye on the future.
If you haven’t heard of Canawrap yet, you will – and
you’ve seen their products all over the streets of the
Lower Mainland, and beyond, for years now.
Canawrap provides visual marketing products for
small to medium-sized businesses: vehicle “wraps”
for company cars, courier fleets, transport trucks and
more, along with wall murals and window graphics.
It’s a brand that has established itself not just here in
B.C. but across North America as a leader in the field,
due to the reputation Glen and his team have built
over the last five years.
“I think, and I hope, that we’ve done that because we
provide solutions to people – we find out what they’re
trying to achieve and we give them solutions,” he said.
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So far, it’s working. Canawrap has grown at a steady
pace, something Glen hopes to see continue long into
the future.
“I couldn’t ask for anything more than that: if in five
years this brand is still consistently growing, I’ll be
the happiest guy in the world,” he said. “I’ve always
thought of us as the most ambitious small business
ever, I believe that with all my heart – we’re a small
business that is ambitious and focused and working
hard every single day.”
A savvy social media campaign, appearances at
auto shows and involvement in special projects has
helped raise the company’s public profile. But at
the end of the day, Glen says it all comes back to the
customers and the most powerful force of all: a good
recommendation.
“Word of mouth is huge. And it means a lot to me to
know that a customer has been so satisfied with what
we did that they tell someone else about it,” he said.
“Honestly, when someone is talking to their cousin and
says ‘Hey, you have to go talk to Jon,’ that’s enormous.
It means we’ve done something really right.” Glen
says he’ll never forget the first time he heard someone

ask for a “Canawrap” instead of a wrap.
“To know that your brand is becoming the ‘name’
for a product, that was so exciting,” he said. “It’s
happening more and more, people will call up and say
they need a Canawrap. It’s great.”
Canawrap recently won the 2015 Platinum Award
for Customer Service Excellence in Business. Glen
says that’s a reflection of his team – a group of staff he
described as “fabulous, dedicated people” – and the
culture of the company in general.
“We always say that we want to save the day. I love
it when people have a problem and we get to come up
with the solution for them. There is nothing better in
the world than being a solution provider for another
business – to hear what they need, to give it to them,
and to do it right. That’s our goal, every day.”
Thanks to partnerships with service facilities around
Canada and the US, Canawrap is able to send their
products across North America to be installed in a
customer’s location, be it Kelowna or California.
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